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AMENDMENTS TO THE CLAIMS 

This listing of claims will replace all prior versions, and listings, of claims in the 
application: 

Listing of Claims: 

1 . (Currently Amended) A computer-implemented method for creating an online funeral 
plan, the method comprising: 

generating a profile including a plurality of profile parameters, wherein the 
plurality of profile parameters are related to a personal funerary preference and a lifestyle 
of a decedent, and the lifestyle of the decedent is associated with a profession of the 
decedent; 

generating a plurality of groupings of products and services each associated with a 
profile paramete r of the plurality of profile parameters that relates to a personal funerary 
preference and a lifestyle of a decedent, wherein the lifestyle of a decedent is associated 
with at least one of a profession of the decedent or a hobby of the decedent ; 

receiving user input associated with a grouping of products and services of the 
plurality of groupings of products and services a profile parameter of the plurality of 
profile parameters to obtain requested pricing information on a product or service offered 
by a selected funeral service provider among a plurality of funeral service providers; 

retrieving in response to the user input the requested pricing information by 
accessing a database storing pricing information associated with [[a]] the grouping of 
products and services associated with the profile parameter and offered by the plurality of 
funeral service providers, wherein the grouping of products and services are preselected 
to complement each other and complete aspects of funeral planning, and to individually 
and collectively accord with the profile parameter that relates to the personal funerary 
preference and the lifestyle of the decedent, wherein each funeral service provider is 
associated with a distinct set of products and services from the plurality of products and 
services, and wherein the database maintains pricing information for the set of products 
and services associated with each funeral service provider; 
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steering generation of the funeral plan according to the profile parameter that 
relates to the personal funerary preference and the lifestyle of the decedent by prompting 
user selections from the grouping of products and services associated with the profile 
parameter; and 

outputting the requested pricing information to the user. 

2. (Original) The method of claim 1, further comprising selecting a funeral service 
provider from the plurality of funeral service providers in response to the user input. 

3. (Previously Presented) The method of claim 2, further comprising selecting the 
funeral service provider from a plurality of funeral homes based on criteria chosen from the 
group consisting of: location, services, products, capacity, pricing information, appearance and 
reputation. 

4. (Original) The method of claim 1, further comprising receiving user input from the 
user to select a collection of products and services to include in the funeral plan. 

5. -8. (Cancelled) 

9. (Previously Presented) The method of claim 1, wherein the steering of the generation 
of the funeral plan further comprises personalizing aspects of the funeral plan to reflect a 
religious, professional, personal, or ethnic desire of a deceased in accordance with the user 
profile parameter and in response to user input. 

10. (Original) The method of claim 1, further comprising storing contact information of 
a family member, friend or associate of the user for notification of a decedent's death. 

11. (Original) The method of claim 1, further comprising electronically storing the 
funeral plan for later retrieval. 
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12. (Canceled) 

13. (Original) The method or claim 1, further comprising modifying the funeral plan in 
response to user input. 

14. (Original) The method of claim 1, further comprising directing user input to a web 
site, and communicating the pricing information for a products or service to the user via the web 
site, wherein the pricing information is retrieved from the database. 

15. (Original) The method of claim 1, wherein the pricing of a product or service is 
guaranteed, the method further comprising initiating a display to the user of an electronic image 
or text representing terms of the guarantee. 

16. (Original) The method of claim 1, further comprising initiating the display of an 
image representative of the product or service to a user. 

17. (Original) The method of claim 1, further comprising scheduling a meeting with a 
death care professional in response to user input. 

18. (Original) The method of claim 17, further comprising initiating the display of 
contact information to the user enabling personal or electronic communication with the death 
care professional. 

19. (Original) The method of claim 1, further comprising retrieving an estimated cost 
from the database for a non-guaranteed item. 

20. (Original) The method of claim 19, wherein the non-guaranteed item is selected 
from the group consisting of: a floral arrangement, musical performance, clergy, transportation 
and honorarium costs. 

21. -22. (Canceled) 
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23. (Original) The method of claim 1, further comprising initiating the display of a 
payment status of the funeral plan to the user. 

24. (Original) The method of claim 1, wherein the pricing information includes bids 
from at least a subset of the plurality of funeral service providers. 

25. (Original) The method of claim 1, further comprising relating an offer for the 
product or service from the user to at least a subset of the plurality of funeral service providers, 
wherein the offer includes a price range. 

26. (Original) The method of claim 1, further comprising associating and recommending 
to the user a complementary item from the plurality of products and services in response to the 
user selecting the product or service. 

27. (Original) The method of claim 1, further comprising initiating the display of 
educational information, counseling and Internet links related to the product or service. 

28. (Original) The method of claim 1, further comprising verifying the availability of 
the product or service from among the plurality of funeral service providers. 

29. (Original) The method of claim 1, further comprising encrypting user data and 
funeral plan information in conjunction with creating the funeral plan. 

30. - 58. (Cancelled) 

59. (Currently Amended) A program product, comprising: 
a program configured upon execution to; 

generate a profile including a plurality of profile parameters, wherein the 
plurality of profile parameters are related to a personal funerary preference and a 
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lifestyle of a decedent, and the lifestyle of the decedent is associated with at least 
one of a profession of the decedent or a hobby of the decedent; 

generate a plurality of groupings of products and services each associated 
with a profile paramete r of the plurality of profile parameters that relates to a 
personal funerary preference and a lifestyle of a decedent, wherein the lifestyle of 
a decedent is associated with at least one of a profession of the decedent or a 
hobby of the decedent ; 

receive user input associated with a grouping of products and services of 
the plurality of groupings of products and services a profile parameter of the 
plurality of profile parameters to obtain requested pricing information on a 
product or service offered by a selected funeral service provider among a plurality 
of funeral service providers; 

retrieve in response to the user input the requested pricing information by 
accessing a database storing pricing information associated with [[a]] the 
grouping of products and services associated with the profile parameter and 
offered by the plurality of funeral service providers, wherein the grouping of 
products and services are preselected to complement each other and complete 
aspects of funeral planning, and to individually and collectively accord with the 
profile parameter that relates to the personal funerary preference and the lifestyle 
of the decedent, wherein each funeral service provider is associated with a distinct 
set of products and services from the plurality of products and services, and 
wherein the database maintains pricing information for the set of products and 
services associated with each funeral service provider; 

steer generation of the funeral plan according to the profile parameter that 
relates to the personal funerary preference and the lifestyle of the decedent by 
prompting user selections from the grouping of products and services associated 
with the profile parameter; and output the requested pricing information to the 
user; and 

a recordable, computer-readable medium storing the program. 
60. (Cancelled) 
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61. (Previously Presented) The program product of claim 59, wherein the medium is 
selected from among the group comprising a volatile memory device, a non-volatile memory 
device, a removable disk, a hard disk drive and an optical disk. 

62. (Previously Presented) The program product of claim 59, wherein the medium 
resides on a hardware system of the user. 

63. -64. (Cancelled) 

65. (Currently Amended) A computer- implemented method for creating an online 
funeral plan, the method comprising: 

interacting with a user via a selected funeral service provider web site among a 
plurality of funeral service provider web sites; 

forwarding user input from a selected funeral service provider web site to a 
central database associated with the plurality of funeral service provider web sites to 
retrieve product and/or service information associated with a product or service from the 
database ; and 

allowing retrieval of a subset of product and/or service information in the central 
database that corresponds to products and services offered by a funeral service provider 
associated with the selected funeral service provider web site in response to interaction 
with the user via the selected funeral service provider web site . 

66. - 69. (Cancelled) 

70. (Currently Amended) A computer-implemented method for creating an online 
funeral plan, the method comprising: 
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generating a plurality of budgetary parameters, wherein the plurality of budgetary 
parameters is indicative of at least one of an expectant budget for the plan, an income 
associated with a user, a geographic consideration, or an insurance consideration; 

generating a plurality of groupings of products and services each associated with a 
budgetary paramete r of the plurality of budgetary parameters, wherein each product and 
service in the groupings of the plurality of groupings of products and services is included 
because it meets or complements a budgetary criterion or requirement associated with the 
budgetary parameter that relates to a budgetary preference of a user ; 

receiving user input associated with a grouping of products and services of the 
plurality of products and services budgetary parameter of the plurality of budgetary 
parameters to obtain requested pricing information on a product and/ or service offered by 
a selected funeral service provider among a plurality of funeral service providers; 

retrieving in response to the user input the requested pricing information by 
accessing a database storing pricing information associated with [[a]] the grouping of 
products and services associated with the budgetary parameter and offered by the 
plurality of funeral service providers, wherein the grouping of products and services are 
preselected to further complement each other and complete aspects of funeral planning, 
and to individually and collectively accord the budgetary parameter, wherein each funeral 
service provider is associated with a distinct set of products and services from the 
plurality of groupings of products and services, and wherein the database maintains 
pricing information for the set of products and services associated with each funeral 
service provider; 

steering generation of the funeral plan according to the budgetary paramete r of the 
plurality of budgetary parameters that relates to the budgetary preference of the user by 
prompting user selections from the grouping of products and services associated with the 
budgetary parameter; and 

outputting the requested pricing information to the user. 

71. (Previously Presented) The method of claim 70, further comprising selecting a 
funeral service provider from the plurality of funeral service providers in response to the user 
input. 
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72. (Previously Presented) The method of claim 71, further comprising selecting the 
funeral service provider from a plurality of funeral homes based on criteria chosen from the 
group consisting of: location, services, products, capacity, pricing information, appearance and 
reputation. 

73. (Previously Presented) The method of claim 70, further comprising processing 
funding of the funeral plan using a payment method selected from the group consisting of: an 
electronic debit, credit card, insurance, or trust fund. 

74. (Previously Presented) The method of claim 70, further comprising personalizing 
aspects of the funeral plan to reflect a religious, professional, personal, or ethnic desire of a 
deceased in response to user input. 

75. (Previously Presented) The method of claim 70, further comprising storing contact 
information of a family member, friend or associate of the user for notification of a decedent's 
death. 

76. (Previously Presented) The method of claim 70, further comprising initiating the 
electronic display of the funeral plan on a web site. 

77. (Previously Presented) The method or claim 70, further comprising modifying the 
funeral plan in response to user input. 

78. (Previously Presented) The method of claim 70, wherein the pricing of a product or 
service is guaranteed, the method further comprising initiating a display to the user of an 
electronic image or text representing terms of the guarantee. 

79. (Previously Presented) The method of claim 70, further comprising initiating the 
display of an image representative of the product or service to a user. 
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80. (Previously Presented) The method of claim 70, further comprising scheduling a 
meeting with a death care professional in response to user input. 

81. (Previously Presented) The method of claim 80, further comprising initiating the 
display of contact information to the user enabling personal or electronic communication with 
the death care professional. 

82. (Previously Presented) The method of claim 70, further comprising retrieving an 
estimated cost from the database for a non-guaranteed item. 

83. (Previously Presented) The method of claim 82, wherein the non-guaranteed item is 
selected from the group consisting of: a floral arrangement, musical performance, clergy, 
transportation and honorarium costs. 

84. (Previously Presented) The method of claim 82, further comprising storing a 
currency value indicative of client funds that are budgeted to pay for the non-guaranteed item. 

85. (Previously Presented) The method of claim 70, further comprising storing 
information related to donations. 

86. (Previously Presented) The method of claim 70, further comprising initiating the 
display of a payment status of the funeral plan to the user. 

87. (Previously Presented) The method of claim 70, wherein the pricing information 
includes bids from at least a subset of the plurality of funeral service providers. 

88. (Previously Presented) The method of claim 70, further comprising relating an offer 
for the product or service from the user to at least a subset of the plurality of funeral service 
providers, wherein the offer includes a price range. 
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89. (Previously Presented) The method of claim 70, further comprising associating and 
recommending to the user a complementary item from the plurality of products and services in 
response to the user selecting the product or service. 

90. (Previously Presented) The method of claim 70, further comprising initiating the 
display of educational information, counseling and Internet links related to the product or 
service. 

91. (Previously Presented) The method of claim 70, further comprising verifying the 
availability of the product or service from among the plurality of funeral service providers. 

92. (Previously Presented) The method of claim 70, further comprising encrypting user 
data and funeral plan information in conjunction with creating the funeral plan. 

93. (Currently Amended) A program product, comprising: 

a program configured upon execution to; 

generate a plurality of budgetary parameters, wherein the plurality of budgetary 
parameters is indicative of at least one of an expectant budget for funeral plan, an income 
associated with a user, a geographic consideration, or an insurance consideration; 

generate a plurality of groupings of products and services each associated with a 
budgetary paramete r of the plurality of budgetary parameters, wherein each product and 
service in the groupings of the plurality of groupings of products and services is included 
because it meets or complements a budgetary criterion or requirement associated with the 
budgetary parameter; and-te 

receive user input associated with a grouping of products and services of the 
plurality of products and services budgetary parameter of the plurality of budgetary 
parameters to obtain requested pricing information on a product and/ or service offered by 
a selected funeral service provider among a plurality of funeral service providers; 

retrieve in response to the user input the requested pricing information by 
accessing a database storing pricing information associated with [[a]] the grouping of 
products and services associated with the budgetary parameter and offered by the 
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plurality of funeral service providers, wherein the grouping of products and services are 
preselected to further complement each other[[,]] and complete aspects of funeral 
planning, and to individually and collectively accord the budgetary parameter, wherein 
each funeral service provider is associated with a distinct set of products and services 
from the plurality of groupings of products and services, and wherein the database 
maintains pricing information for the set of products and services associated with each 
funeral service provider; 

steer generation of the funeral plan according to the budgetary paramete r of the 
plurality of budgetary parameters that relates to the budgetary preference of the user by 
prompting user selections from the grouping of products and services associated with the 
budgetary parameter; and output the requested pricing information to the user; and 

a recordable, computer-readable medium storing the program. 

94. (New) A computer-implemented method for creating an online funeral plan, the 
method comprising: 

generating a profile including a plurality of profile parameters, wherein the 
plurality of profile parameters are related to a personal funerary preference and a lifestyle 
of a decedent, and the lifestyle of the decedent is associated with a hobby of the decedent; 

generating a plurality of groupings of products and services each associated with a 
profile parameter of the plurality of profile parameters; 

receiving user input associated with a grouping of products and services of the 
plurality of groupings of products and services to obtain requested pricing information on 
a product or service offered by a selected funeral service provider among a plurality of 
funeral service providers; 

retrieving in response to the user input the requested pricing information by 
accessing a database storing pricing information associated with the grouping of products 
and services associated with the profile parameter and offered by the plurality of funeral 
service providers, wherein the grouping of products and services are preselected to 
complement each other and complete aspects of funeral planning, and to individually and 
collectively accord with the profile parameter that relates to the personal funerary 
preference and the lifestyle of the decedent, wherein each funeral service provider is 
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associated with a distinct set of products and services from the plurality of products and 
services, and wherein the database maintains pricing information for the set of products 
and services associated with each funeral service provider; 

steering generation of the funeral plan according to the profile parameter that 
relates to the personal funerary preference and the lifestyle of the decedent by prompting 
user selections from the grouping of products and services associated with the profile 
parameter; and 

outputting the requested pricing information to the user. 

95. (New) The method of claim 94, further comprising selecting a funeral service 
provider from the plurality of funeral service providers in response to the user input. 

96. (New) The method of claim 95, further comprising selecting the funeral service 
provider from a plurality of funeral homes based on criteria chosen from the group consisting of: 
location, services, products, capacity, pricing information, appearance and reputation. 

97. (New) The method of claim 94, further comprising receiving user input from the 
user to select a collection of products and services to include in the funeral plan. 

98. (New) The method of claim 94, wherein the steering of the generation of the funeral 
plan further comprises personalizing aspects of the funeral plan to reflect a religious, 
professional, personal, or ethnic desire of a deceased in accordance with the user profile 
parameter and in response to user input. 

99. (New) The method of claim 94, further comprising storing contact information of a 
family member, friend or associate of the user for notification of a decedent's death. 

100. (New) The method of claim 94, further comprising electronically storing the 
funeral plan for later retrieval. 
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101. (New) The method or claim 94, further comprising modifying the funeral plan in 
response to user input. 

102. (New) The method of claim 94, further comprising directing user input to a web 
site, and communicating the pricing information for a products or service to the user via the web 
site, wherein the pricing information is retrieved from the database. 

103. (New) The method of claim 94, wherein the pricing of a product or service is 
guaranteed, the method further comprising initiating a display to the user of an electronic image 
or text representing terms of the guarantee. 

104. (New) The method of claim 94, further comprising initiating the display of an 
image representative of the product or service to a user. 

105. (New) The method of claim 94, further comprising: 

scheduling a meeting with a death care professional in response to user input; and 
initiating the display of contact information to the user enabling personal or 
electronic communication with the death care professional. 

106. (New) The method of claim 94, further comprising retrieving an estimated cost 
from the database for a non-guaranteed item selected from the group consisting of: a floral 
arrangement, musical performance, clergy, transportation and honorarium costs. 

107. (New) The method of claim 94, further comprising associating and recommending 
to the user a complementary item from the plurality of products and services in response to the 
user selecting the product or service. 

108. (New) The method of claim 70, wherein the plurality of budgetary parameters is 
indicative of an expectant budget for the plan. 
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109. (New) The method of claim 70, wherein the plurality of budgetary parameters is 
indicative of an income associated with the user. 

1 10. (New) The method of claim 70, wherein the plurality of budgetary parameters is 
indicative of a geographic consideration. 

111. (New) The method of claim 70, wherein the plurality of budgetary parameters is 
indicative of an insurance consideration. 
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